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POWERPOINT SLIDES  
Foodservice Facts is available in PowerPoint format for CRFA 
members only:

DELUXE EDITION – A ready-made presentation with all the charts 
and graphs in Foodservice Facts, plus text slides with key points in 
bullet form. $250.00 plus applicable taxes.

BASIC EDITION – Includes all the charts and graphs in Foodservice 
Facts.  $130.00 plus applicable taxes.

To order the slides, visit CRFA’s online catalogue at www.crfa.ca/
shop or call 1-800-387-5649 ext. 4215.  CRFA accepts all major 
credit cards.
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